GMAT AWA Practice Test 15
GMAT Practice question 1

The following appeared in an editorial from a magazine produced by an
organization dedicated to environmental protection: “In order to effectively
reduce the amount of environmental damage that industrial manufacturing
plants cause, those who manage the plants must be aware of the specific
amount and types of damage caused by each of their various manufacturing
processes. However, few corporations have enough financial incentive to
monitor this information. In order to guarantee that corporations reduce the
damage caused by their plants, the federal government should require every
corporation to produce detailed annual reports on the environmental impact of
their manufacturing process, and the government should impose stiff financial
penalties for failure to produce these reports.” Discuss how well reasoned . .
.etc.

GMAT Practice question 2

The following appeared as part of a plan proposed by an executive of the
Easy Credit Company to the president: “The Easy Credit Company would gain
an advantage over competing credit card services if we were to donate a
portion of the proceeds from the use of our cards to a well-known
environmental organization in exchange for the use of its symbol or logo on
our card. Since a recent poll shows that a large percentage of the public is
concerned about environmental issues, this policy would attract new
customers, increase use among existing customers, and enable us to charge
interest rates that are higher than the lowest ones available.” Discuss how
well reasoned . . . etc.



GMAT Practice question 3

The following appeared as part of a recommendation from the financial
planning office to the administration of Fern Valley University: “In the past few
years, Fern Valley University has suffered from a decline in both enrollments
and admissions applications. The reason can be discovered from our
students, who most often cite poor teaching and inadequate library resources
as their chief sources of dissatisfaction with Fern Valley. Therefore, in order to
increase the number of students attending our university, and hence to regain
our position as the most prestigious university in the greater Fern Valley
metropolitan area, it is necessary to initiate a fund-raising campaign among
the alumni that will enable us to expand the range of subjects we teach and to
increase the size of our library facilities.”

GMAT Practice question 4

The following appeared as part of an article in the business section of a local
newspaper: “Motorcycle X has been manufactured in the United States for
more than 70 years. Although one foreign company has copied the motorcycle
and is selling it for less, the company has failed to attract motorcycle X
customers—some say because its product lacks the exceptionally loud noise
made by motorcycle X. But there must be some other explanation. After all,
foreign cars tend to be quieter than similar American-made cars, but they sell
at least as well. Also, television advertisements for motorcycle X highlight its
durability and sleek lines, not its noisiness, and the ads typically have
voice-overs or rock music rather than engine-roar on the sound track.”
Discuss how well reasoned . . . etc.



GMAT Practice question 5

The following appeared in the editorial section of a campus newspaper:
“Because occupancy rates for campus housing fell during the last academic
year, so did housing revenues. To solve the problem, campus housing officials
should reduce the number of available housing units, thereby increasing the
occupancy rates. Also, to keep students from choosing to live off-campus,
housing officials should lower the rents, thereby increasing demand.” Discuss
how well reasoned . . . etc.

GMAT Practice question 6

The following is from a campaign by Big Boards Inc. to convince companies in
River City that their sales will increase if they use Big Boards billboards for
advertising their locally manufactured products: “The potential of Big Boards
to increase sales of your products can be seen from an experiment we
conducted last year. We increased public awareness of the name of the
current national women’s marathon champion by publishing her picture and
her name on billboards in River City for a period of three months. Before this
time, although the champion had just won her title and was receiving
extensive national publicity, only five percent of 15,000 randomly surveyed
residents of River City could correctly name the champion when shown her
picture; after the three-month advertising experiment, 35 percent of
respondents from a second survey could supply her name.” Discuss how well
reasoned . . . etc.



